








WHAT’'S TRENDING?

Here's a look at eight local and national trends we're watching and
addressing in 2017 The goal? Ensure that we keep people aware of,
interested in and commutted to visiting Philadelphia over and over again:

1 Travel industry news website Skift says dining out is the
main event driving tourism. As more travelers crave
culinary experiences, we're expanding our efforts to
help visitors find them in Philly.

2 CNN says there's a “growing band of travel agents and
social networks that celebrate and promote travel by
people of color.” In 2017, we'll launch a series of videos
and ads to speak directly to African-American travelers.

3 As people use more platforms to make travel decisions,
organizations like ours need to expand our roles as
destination brand managers. Branding builds business.
That's why all our efforts—our advertising, media
relations, call-to-action website and hashtag—
reinforce our message, inviting people to visit Philly.

4 Travel brands should get used to changes in video-
forward social media platforms. We continue to
refine our live video strategy and produce nearly
one video story a day on Snapchat, Instagram or
Facebook—always with the goal of getting people
to see and do more in the region.

5 Virtual reality (VR) has hit the mainstream. Launched
early in 2017, VISIT PHILADELPHIA's digital 360-degree
photo, video and VR experience showcases the beauty
of Philadelphia to visitors before they arrive.

6 Paid content distribution on the web and through
social media has become an effective way to get
our content in front of likely visitors—and in larger
numbers. Our strategy is to inspire, engage and
convert people to do more while they're in Philly.

7 Collaboration is now key for travel providers and
marketing organizations like ours. We've always
worked with partners in the city and region, but now
it's time to work with other destinations to deliver to
visitors the multi-stop travel experiences they want.

8 In the current climate, travelers want to feel welcome.
Philadelphia is the City—and region—of Brotherly
Love, and our campaigns have long sent welcoming
messages of love, inclusion and independence and
will continue to do so in 2017 and beyond.




The Academy
of Natural Sciences of
Drexel University « Adventure Aquarium e
African American Museum in Philadelphia « Amer-
ican Airlines « Amtrak o The Barnes Foundation e Brick-
stone Realty « Center City District « The Chamber of Commerce
for Greater Philadelphia « Chester County Conference & Visitors Bu-
reau « Philadelphia Chinese Lantern Festival « City of Philadelphia ¢ CityPASS
 Ciao Philadelphia « Comcast « Commonwealth of Pennsylvania « Copa América
» Dietz & Watson « Destination Delco « Di Bruno Bros. « Drexel University « Delaware

River Waterfront Corporation e Museum of the American Rev-
Eastern State Penitentiary e olution « National Constitution
Electric Factory « En Route Center « National Park Ser-
e Fairmount Park Con- vice ¢ NBC10 e« NextFab
servancy e The Frank- e Odunde « One Liber-
lin Institute » Garces e ty Observation Deck e
Greater  Philadelphia THAN Ks to our Opera Philadelphia e
Hotel Association e Pennsylvania Academy
Groundswell Design PARTN ERS of the Fine Arts « Penn
Group  Head of the Museum ¢ Pennsylvania
Schuylkill Regatta e Ballet ¢ Pennsylvania
Historic  Philadel- Thanks to our pa}’tners who Convention Center e
phia, Inc. « Indego : : Pennsylvania Horticul-
e Independence amphfy our message and glve tural Society o Penn-
Seaport Museum e VISitors more reasons to visit sylvania Restaurant &
Independence Vis- . : Lodging Association
itor Center o Ink o Phﬂadelphla over and over e The Pew Charitable
The Kimmel Center . Trusts ¢ Philadelphia
for the Performing and over agaln' Auto Show e Phila-
Arts « KYW Newsradio delphia Convention
* LEGOLAND Discovery & Visitors Bureau e
Center Philadelphia e Philadelphia Indepen-
The Shops at Liberty Place dents ¢ Philadelphia
» Longwood Gardens e Lyft » Museum of Art ¢ Phila-
Macy's « The Mercer Museum delphia Orchestra « Phil-
e Mural Arts Philadelphia e adelphia Parking Authority e

Philly BBQ Fest ¢ Philly Farm & Food Festival « Philly Loves Beer « Pipeline Philly
¢ Please Touch Museum « PNC « Rita’s Italian Ice e Saxbys ¢ Scarlett Alley e South-
eastern Pennsylvania Transportation Authority « Sesame Place « Sonny's
Famous Steaks ¢ Starr Restaurants ¢ SugarHouse Casino e Tasty-
kake « Temple University e Tony Luke's ¢ Taller Puertorriquefio
» Thomas Jefferson University » Uber ¢ University City
District « University of Pennsylvania « URBN e Valley
Forge Tourism & Convention Board e Victory
Brewing Company e Visit Bucks Coun-
ty « Walnut Street Theatre « Wawa
« Wawa Welcome America o
WeWork  Where Maga-
zine o XFINITY Live!
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30 S. 17t Street, Suite 2010, Philadelphia, PA 19103 | (215) 599-0776
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